
Filippo Danesi
Global SEO & AI Search Manager | LLM Discoverability (GEO/AEO), Technical SEO, ASO, AI
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+41 78 336 42 90 | filippo.danesi93@gmail.com | filippodanesi.com

linkedin.com/in/filippodanesi | Zurich area, Switzerland (B permit) | Open to relocation

PROFESSIONAL PROFILE
I lead organic and AI search for Triumph International, a global fashion e-commerce business, across 15+
sites in EMEA and APAC. My work sits where content meets search: making brand and product content
discoverable, and accurately represented, on search engines and on LLMs such as ChatGPT, Perplexity,
Gemini, and Claude. I build what the job needs – an AI pipeline for product copy at catalogue scale, an in-
house LLM visibility tracker that leadership now follows alongside traditional KPIs – and set the standards
the regional teams work to. When colleagues or senior leaders need to make sense of where generative
search is heading, I am usually the person they ask. Alongside Triumph I am Product Owner of Verbalist,
an AI content-generation B2B SaaS, where I run pre-sales and customer presentations. Earlier agency work
included technical SEO on Adobe Experience Manager and other enterprise CMS platforms, SEO for the
open-finance platform Fabrick (Sella group), and ASO for client apps.
CORE SKILLS
• AI search & LLM discoverability: Generative Engine Optimisation (GEO), Answer Engine Opti-

misation (AEO), AI Overviews (AIO), AI-visibility KPIs (discovery rate, share of voice, citation share,
prominence/MRR, sentiment gap), accuracy audits of assistant claims against brand facts, AI crawler
log analysis, llms.txt and Markdown for agents, entity authority (Wikipedia, Wikidata, sameAs), com-
munity platforms (Reddit, YouTube, forums) and review ecosystems as AI citation sources, E-E-A-T,
RAG, prompt engineering, LLMs (GPT, Claude, Gemini).

• Content & digital communication: content strategy for e-commerce, PDP content optimisation
(product descriptions and metadata at scale), multilingual and entity-based content, AI-generated content
workflows, digital PR, brand mentions and link development, exec-level reporting and presentations.

• Technical SEO & architecture: international and multilingual SEO, hreflang, site architecture, se-
mantic HTML, schema markup and structured data, JavaScript SEO, crawl budget and indexation,
Core Web Vitals and page speed, CDN configuration (Cloudflare), web fundamentals (HTML, CSS,
JavaScript).

• App store optimisation (ASO): Apple App Store and Google Play, app launches from pre-launch
to publication, keyword and metadata strategy, store-listing optimisation and localisation, competitor
monitoring, App Store Connect and Google Play Console.

• AI development & automation: Python, SQL/PostgreSQL, FastAPI, AI coding tools (Claude), agent
and workflow prototyping, N8N, Make, Zapier, API integration, web scraping, NLP/NLU.

• Analytics & experimentation: GA4, Google Search Console, Screaming Frog, Semrush, Looker Stu-
dio, AI visibility tools (Profound, Peec, Otterly), DataForSEO AI Optimization and SE Ranking AI
APIs, A/B testing and controlled experiments.

• Product & stakeholder management: pre-sales and solution presentations, roadmap and backlog
prioritisation, Kanban and Scrum, pricing and packaging, cross-functional work with engineering, design,
commercial, and legal teams.

PROFESSIONAL EXPERIENCE
Global SEO & AI Search Manager May 2025 – Present
Triumph International, Zurich, Switzerland
• Own organic and generative search across 15+ multilingual fashion e-commerce sites in EMEA and

APAC, including Hong Kong and Japan, and set the standards the regional teams work to.
• Built an AI pipeline that writes multilingual PDP copy (product descriptions) for 10,000+ SKUs, which

removed the manual copywriting backlog.
• Designed and built an in-house AI-visibility tracker across 9 markets and four assistants (ChatGPT, Per-

plexity, Gemini, Claude), measuring discovery, share of voice, citation share, prominence, and sentiment
with a control-group design; it benchmarked the brand as category leader for unprompted AI discovery.

• Turned the tracker into a production web app and into leadership reporting: AI search now sits next to
traditional KPIs, as a revenue line rather than a ranking report.

• Run recurring citation studies (latest: 108 recorded answers across four markets) to map which pages
and competitors hold the citations in AI answers, and turn the findings into canonical, redirect, and
digital-PR priorities.

• Took the location intent from third-party directories: structured store-locator pages are now the cited
source in AI answers across three markets.

• Own ASO for the Triumph app, taken from pre-launch to publication on the Apple App Store and Google
Play: keyword and metadata strategy, store-listing optimisation and localisation.
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• Run the technical work that makes the brand legible to AI: structured data and entity authority (schema,
Wikidata, sameAs), server-log analysis of AI crawlers (GPTBot, ClaudeBot, PerplexityBot), and agent-
ready delivery on Cloudflare (Markdown via content negotiation).

• Coordinate a five-person cross-functional working group (SEO, content, dev, paid media) across regional
teams and with engineering and IT.

Product Owner – Verbalist 2.0 (AI Content-Generation SaaS) May 2025 – Present
NUR Digital Marketing, Mantua, Italy (consultant, parallel to Triumph)
• Own the roadmap for an AI content-generation product across versions v2.0 to v2.2, prioritising the

backlog on a Kanban board and shipping weekly.
• Led pre-sales for an enterprise case, presenting and scoping the solution: 1,900+ product descriptions for

a furniture retailer.
• Reworked pricing twice, from token-based to per-content to a two-tier model (e270 and e500), and

designed the free-trial and prepaid incentives.
• Run a distributed team of five (backend, frontend, tech lead, CEO, external DPO), turning commercial

needs into specs.
• Ran a beta with around 100 university users to validate v2.1, with feedback through Microsoft Clarity

and surveys.
SEO Specialist, Innovation Lead Sep 2022 – Apr 2025
NUR Digital Marketing, Mantua, Italy
• Led SEO for e-commerce and retail clients: international migrations, technical audits, entity-based con-

tent.
• Owned senior client relationships across enterprise accounts and led the client-facing presentations, trans-

lating SEO into commercial terms.
• Delivered SEO for Fabrick (open-finance platform, Sella group), gaining hands-on experience with search

in a regulated financial-services environment.
• Ran ASO for client apps on the Apple App Store and Google Play: keyword and metadata optimisation,

store listings, and performance monitoring.
• Owned technical SEO delivery on enterprise CMS platforms, including Adobe Experience Manager,

Sanity, Magnolia, and WordPress: crawl and rendering analysis, log-file analysis, Core Web Vitals,
JavaScript SEO.

• Built automation with Python, N8N, and Make on top of the GPT and Claude APIs to generate metadata
at scale, documented so non-technical colleagues could run it without me.

• Coached junior SEOs on technical SEO, JavaScript rendering, and AI tooling.
SEO Specialist Sep 2020 – Sep 2022
TeseCom, Pisa, Italy
• Full SEO ownership: technical audits, content strategy, entity optimisation, and GA4/Looker Studio

dashboards for stakeholder reporting.
SEO Specialist May 2019 – Sep 2020
Brand-On, Pisa, Italy
• Local SEO, on-page optimisation, link building, and JavaScript rendering fixes for small-business clients.
SELECTED SIDE PROJECTS
• Vision Describe: Turns product images into multilingual product descriptions with GPT-4 Vision,

built for large e-commerce catalogues.
• serp-secrets.com: Personal blog and Semrush Ambassador platform on GEO, AEO, and AI search.
EDUCATION
Executive Master, Global Marketing, Communication & Made in Italy
Centro Studi Comunicare l’Impresa, Rome

Jun 2021 – Dec 2022

Executive Master, Data Analytics and Marketing Intelligence
24ORE Business School, Milan

Mar 2021 – Jul 2021

Executive Master, E-commerce: Design and Management
IED European Institute of Design, Pisa

Mar 2020 – Dec 2021

Higher Technical Certificate, Web Development & Programming
Istituto Modartech, Pontedera

Oct 2018 – Jul 2019

Bachelor’s Degree in Clinical Psychology
University of Pisa

Sep 2013 – Jun 2017

PROFESSIONAL DEVELOPMENT, HONOURS & LANGUAGES
CS50’s Introduction to AI with Python, Harvard University (May 2024); SEO Manager & Technical SEO
Certifications, Blue Array (2024); Become an AI-Powered Marketer, Semrush (Mar 2025); Content Strategy
for Demand Generation, CXL (Feb 2025).
Semrush Ambassador (Nov 2025 – Present) | Italian (native), English (C1), German (A1), French (A1)
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